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Letter to Stakeholders

Dear readers,

I am pleased to submit to you SILA’s first Sustainability Report, which outlines our commitment to and progress in the areas
of ESG (Environmental, Social, and Governance). We are aware that sustainability is an essential value as well as a
necessity for building a better future, not only for our company, but for the entire community and for future generations.

In recent years, SILA has embarked on a significant journey leading to a sustainable development model, integrating
sustainability principles into our decision-making and operational processes. Our approach is based on a vision that
combines social, environmental, and managerial responsibility, enabling us to strengthen our position as a company that
pays close attention to the needs of an ever-changing world.

From a social perspective, we are committed to ensuring respect for human rights, the promotion of health and safety in
the workplace and transparency in all our internal and external activities. We have given priority to key issues such as
continuous training, empowering diversity among our workforce, and social cohesion, recognising that people’s wellness is
at the heart of our success.

In the environmental sphere, we are working to minimise the impact of our activities by adopting responsible waste
disposal policies, closely monitoring consumption and implementing actions to safeguard biodiversity. We strongly
believe that respecting the regenerative capacity of ecosystems and protecting natural resources are essential
conditions for truly sustainable development.

Our journey is supported by a solid governance structure, guided by ethical values and compliance with relevant
regulations, such as Model 231 and our Code of Ethics. However, we recognise that there is still room for improvement
particularly with regard to incentive policies. This encourages us to further strengthen our vision of sustainable growth in
line with the principle of sustainable success and for the benefit of all our stakeholders.

We look to the future with determination, aware that the journey towards sustainability is an ongoing and challenging . *

process, but also one rich in opportunities to create shared value.
Enjoy reading.

Maurizio Lorenzon
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Introduction

SILA's First Sustainability Report aims to report on the relevant impacts of
the company's activities in the environmental, social and governance
spheres.

This report consists of three chapters:

« The first chapter outlines the company's history, achievements and
results;

« The second chapter explains SILA's business model and its
characteristics;

« The third chapter shows the company's quantitative and qualitative
performance in the areas of environmental (Environmental), social
(Social) and fair and ethical business conduct (Governance).



SILA and sustainability since its inception

SILA was established in 1998, with its first facility dedicated to animal feed. In 2012, a second facility was inaugurated to allow the company
to expand further into the livestock sector and diversify production to include products intended for human nutrition.

SILA has not remained indifferent to environmental issues in the light of increased competitiveness and growth in production. Indeed, in
2016 SILA opened its own facility, "Robinig,” which allows the company to harness energy from renewable sources.

Intense laboratory activity is one of the most exciting and stimulating daily challenges for the company, demonstrating how innovation
has always been a core value at SILA. New technologies, new active ingredients and collaborations with new partners stimulate the
company's creativity, ensuring high quality standards of the end product with an industrial profile aimed at minimising negative impact
on the environment.

"The future of SILA lies (n researching new and innovative microencapsulation technologies, while
developing close working relationships with universities and international partners. The focus (s on
sustainable industrial development with a view to increasing the percentage of energy derived from

renewable sources for its own production.”







Chapter 1. Company Profile

. . @ @ @
C O m pq ny P rOfI I e G n d H I Sto ry SILA c}r?dgtﬁe first Productiiggf:;pet food Attoﬁnment%?l?N(I5 EN ISO 9001

production facility for supplements started and FAMI-QS certifications
animal husbandry EVVIVA® product line Completion of the new
products were established production facility (SILA 1)
2009
Work for new’
SILA specialises in industrial microencapsulation processes for animal 2012 f°°"(';}lf\tg)”ed
and human nutrition. Thanks to intensive research and development in the e t|20]4h - Complotion of e 201 o
. - - drketlaunch o e ainment ¢
laboratory, the company delivers technologically advanced solutions patented BUTYROSE® work on new GMP+FSA
that meet diverse market needs. These solutions improve the product facility (SILA 2) certification
effectiveness of active ingredients by protecting and stabilising them with
specific coatings that ensure slow and controlled release in the intestine. ‘ ‘
SILA is located in Noale, in the province of Venice, Italy, and relies on 3
production sites (two for the livestock industry and one for the human 2017

food industry) covering a total of approximately 5,000 square metres. Attainment of RSPO certification

Start-up of new sodium butyrate synthesis facility
To date, the company boasts a broad portfolio of products on the national
and international market, either under its own brand name or as private 2018

labels, thanks also to its continuous and fruitful collaboration with leading ? Market launch of products in the TORNADO
scientific institutions and research organisations in the relevant field. SPORT NUTRITION® line

2021
Market launch of BUTYROSE® FAST

*— -0 o---

2022 2023 2024 2024
Company conversion from Line re-branding IncljugLIJrqt!op cij.the Azi;?:giiigndgfsghee
SILA S..r.l. to SILA S.p.A_. EVVIVA® pet ocdl unit in Via oo g
Foundation of the holding Tempesta acility - Industry 5.0

company GAE international S.r.l.
Market launch of DERMATIR



Chapter 1. Company Profile

L & e
Mission, Vision and Values MISSION VISION

Mission /
a
Innovating in the field of microencapsulation to improve the health and well-being of people and animails, \ VALUES
delivering advanced and sustainable technological solutions. Guaranteeing products of excellent quality, A /
developed with a responsible and environmentally oriented approach. N 4
L i

Vision

Become a global leader in microencapsulation technology, driving innovation in animal and human
nutrition. Promoting sustainable industrial development and strategic partnerships to create a healthier future
that respects the planet’s resources.

Values

0] 2 o -

Innovation Sustainability Quality Collaboration Responsibility

10
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»
KPI 2023 ‘ |
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Turnover 2023

€ 26.3 million 618
EBITDA 2023 % Training hours

€ 5.7 million

° Number of [ f
employees nergy from
renewable sources

30 Men 53 %

=)o

22 Women
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Chapter 1. Company Profile

Economic value generated and
distributed

The economic value generated and distributed directly by SILA provides useful insights into how the company has created value for all stakeholders.

The calculation of the economic value generated and distributed provides a clear overall picture of the economic aspects of SILA's activities. Indeed,
this value can be defined as the wealth created by the company in the conduct of its business.

The distributed economic value is one of the elements to be taken into account when assessing the wealth generated and distributed to certain
groups of individuals who, with their different input, have contributed to its production and/or who are in any case among the main stakeholders.
Retained economic value, on the other hand, reflects the portion of economic resources retained within SILA for its sustenance and sustainability over
time.

Economic value generated Economic value distributed
Net revenues from sales - turnover € 25,766,666.00 Salaries and employee benefits €1,715,842.00
Miscellaneous revenues and income € 376,383.00 Payments to suppliers €18,880,647.00
i i €146,988.00
Changes Finished product inventories €124,723.00 Remuneration of BoD/Directors
TOTAL € 26.967772.00 Investments in the community € 70,557.00
e Changes Raw material inventories - €1286,594.00
Financial income and expenses (including exchange - £758,879.00
rate gains/losses)
Taxes and fees €1,712,707.00
TOTAL € 21,481,268.00
In 2023, the economic value generated totalled In 2023, the economic value distributed totalled

approximately € 26.3 million. approximately € 21.5 million.

12



Chapter 1. Company Profile

Economic value distributed

0,3% 7,6%

\

0,7%

\

83,8%

m Salaries and employee benefits
m Remuneration of BoD/Directors

m Taxes and fees

7,6%

Payments to suppliers

® |[nvestments in the community

13

83.8% of the total value distributed is related to remuneration to
suppliers for the purchase of materials, goods and services. Specifically,
more than € 18 million benefited the supply chain generated by the
purchase of other goods and services;

7.6% of the above value was extended to workers, employees and
contractors, totalling approximately € 1.7 million;

Directors’ remuneration stood in the region of 0.7% of the total economic
value distributed;

Investments to the benefit of the community were in excess of €
70,000 (0.3% of the total).



Chapter 1. Company Profile

Production Sites

SILA operates two production facilities. One facility is dedicated exclusively to producing animal feed products, while the second facility produces
products for human consumption and animal feed.

In 2023, the overall productivity of the 3 sites was approximately 8,600 tonnes, of which more than 6,800 tonnes related to the production of
microencapsulated (feed and food) products and 1,800 tonnes to granules/powders/liquids.

Facilit Production (tonnes) Production (tonnes)
Y 2023 2022
SILA1 5,720 5,086
SILA2 2,878 3,210
SILA 1 - Feed SILA 2 - Feed SILA 2 - Food
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Chapter 1. Company Profile

International Distribution

Europe is the main market where SILA's products are distributed,
but the company also operates in the Eastern market (China) and
South America (Brazil, Guatemala and Colombia). EUROPE

Belgium = Austria u Switzerland
The Poland
Netherlands

Germany & Spain

SOUTH
AMERICA

./ | ’ iy
Brazil '.
China
M Guatemala
- Colombia 15
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The Business Model




Chapter 2. The Business Model

The Business Model

SILA operates in the animal husbandry industry. The company produces and sells
high-quality microencapsulated and granular products obtained using
technologically advanced systems to meet the different needs of target animal
species.

At present, more than 65% of production is intended for the foreign market in the
feed industry, while the remainder is intended for the Italian livestock market, notably
for bovine and swine.

SILA’s Quality Management System is certified according to UNI EN ISO 9001
standard. In addition, SILA has adhered to the feed industry-specific voluntary
certifications FAMI-QS and GMP+FSA. The company also boasts RSPO SG
recognition for specific products.

Sales mainly take place in Europe, particularly in Belgium, Spain, Holland, Germany,
Austria, Switzerland and Poland, while in the non-EU market SILA is mainly present
through its customers/distributors in China and South America.




Chapter 2. The Business Model

Products

SILA’s product portfolio is divided into two distinct categories, each tailored to specific industry sectors: FEED SECTOR and FOOD SECTOR

FEED SECTOR

The products in the feed sector are divided into 3 types:

« Microencapsulated Products - These account for about 70% of production and are the company's core business. Small particles of solid or
liquid substances are protected and stabilised in a coating, which safeguards efficacy and regulates absorption through controlled release.

« Granular Products - These account for just under 30% of production; granulation is a technological process whereby powder particles are
transformed into solid aggregates by adhering to each other. This technology also allows the active ingredient to be protected, albeit in a
milder form than microencapsulation (soft-coating).

+ Liquid Products - These include solutions, suspensions or emulsions.

The main end products intended for the feed sector include:

Organic acids Amino acids Vitamins Trace elements Essential oils Premixes

18



T
-
.-

B .

:ill'!i\!lll

“ -
) I
o



Chapter 2. The Business Model

Products

FOOD SECTOR

Typical microencapsulation technologies have enabled SILA to diversify its production and broaden its offer, which includes high-tech products
intended for human consumption.

Currently, products available on the market in this area include:

« BUTYROSE® Lsc® Microcaps - Food for special medical purposes based on sodium butyrate, with a patented barrier-effect protection (EU N. 2352386)
and a high diffusion capacity in the intestine. It intervenes in inflammatory processes in the intestinal tract, promotes the development of the entire
symbiotic intestinal flora, and exerts a eutrophic effect on the intestinal mucosa, which strengthens the epithelial barrier. The orodispersible version,
BUTYROSE® FAST, which was developed at a later stage, allows the product to be taken also by dysphagic and paediatric patients.

+ TORNADO SPORT NUTRITION® products - Food and dietary supplements for sportsmen and sportswomen featuring innovative formulations, ranging
from orosoluble and chewable products to gels, capsules, and energy and protein bars.

;

BUTYROSE
T——ZFAST

20



Chapter 2. The Business Model

Certifications

SILA’s product portfolio complies with various certifications and regulations concerning the safety and quality of its processes and products

SISTEMA DI GESTIONE
QUALITA CERTIFICATO

CcCQyY

CERTIQUALITY

UNIEN 150 9001:2015

UNI EN I1SO 9001 - This standard applies to all types of companies, in any industry, and is based on a set of standards and guidelines
developed by the International Organisation for Standardisation (ISO). They define the requirements for the implementation of a quality
management system, including a strong customer focus, management engagement and continuous improvement. ISO 9001 establishes the
criteria for a quality management system that concentrates on process efficacy and promotes the adoption of a risk analysis approach,
emphasising requirements, added value, performance, efficiency and continuous improvement through objective measurements, the
overarching goal being to achieve and increase customer satisfaction and ensure continuous compliance.

The internationally recognised GMP+FSA (Good Manufacturing Practices - Feed Safety Assurance) certification scheme aims to support feed
companies in the pursuit of their goal of providing safe feed that, in turn, contributes to the production of safe food and ensures its impact on
the entire food supply chain. This standard specifies the requirements necessary to enable any company, including small-sized enterprises,
to set up a solid and reliable feed safety management system by making reliance on HACCP principles, product standards, traceability,
monitoring and an early warning system. By voluntarily adhering to the GMP+FSA certification (Module 2020), SILA ensures that its products
and their ingredients are generated through safe processes and comply with legal requirements and agreements made with other players
in the supply chain.

2]



Chapter 2. The Business Model

Certifications

SILA’s product portfolio complies with various certifications and regulations concerning the safety and quality of its processes and products

9-1708-16-100-00

FAMI-QS, similar to the voluntary standard GMP+FSA, is a European Code of Good Practice for companies
involved in the production of animal feed products. It is designed to ensure that processes and products are
managed in such a way as to ensure safety and quality. The FAMI-QS Code of Conduct is designed to establish
general requirements for good manufacturing practices (HACCP programme) and to be used by operators as
an instrument to develop their own specific procedures. SILA strives to follow these suggestions for continuous
improvement in design, activity management and risk identification, with the aim of maintaining the safety and
quality of its products while minimising unsafe practices and the risk of hazardous ingredients entering the food
chain.

RSPO (Roundtable on Sustainable Palm Oil) is an international non-profit initiative that brings together
stakeholders from different sectors of the palm oil industry (palm oil producers, traders, consumer goods
manufacturers, retailers, banks and investors, environmental and social non-governmental organisations).

Its aim is to develop and implement global standards for sustainable palm oil production.

The RSPO's main objectives are to (i) promote the cultivation and use of sustainable palm oil by fostering
collaboration within the supply chain, and (i) facilitate dialogue among stakeholders. Methods used to promote
the production, sourcing and use of sustainable palm oil products include the development of a certification
standard for production and an RSPO supply chain standard (SCCS). SILA strives to meet the requirements for
the control of RSPO-certified palm oil products within its supply chain by ensuring compliance with the SCCS
standard.

22
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Chapter 2. The Business Model

The value chain

@ =5 @ h
R terial P i
aw materials rocessing ") Products Distribution End customers

(e.g. microencapsulatio

A number of players along SILA’s value chain work together to meet market demand for specific products or services. The value flow is a sequence of
activities necessary to supply the market with products of the highest quality and standards. This sequence represents the value flow, which
includes suppliers of raw materials, processing (i.e. chiefly microencapsulation) and the distribution network to reach B2B and B2C customers.

The objective of a value chain is to increase the value of the product. Value chain analysis aims to find ways to add value to the productin every part
of the process at the lowest possible cost, so as to maximise the company’s profits in a sustainable manner. The goal of a value chain is therefore
to allow the company to gain a competitive edge, increasing productivity while keeping costs to a reasonable level.

23






Chapter 2. The Business Model

Stakeholders Engagement

Stakeholders engagement is a process whereby the company
takes into account the changing perspectives and priorities of its
stakeholders. This is crucial for achieving a balance between
sustainable development and a company’'s financial
performance. In order to successfully engage with its
stakeholders, SILA has established a climate of trust by meeting
their expectations on a regular basis. This two-way dialogue is a
step-by-step process that focuses on inclusion and partnership
building, enabling all parties to understand and find solutions to
issues of common interest.

By relying on internal procedures, SILA governs its relations with
stakeholders while defining the criteria and operating procedures
for the identification, filing, protection, retrievability, preservation
duration and deletion of preserved documented information and
all system documents.

25
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Chapter 2. The Business Model

Mapping Main Stakeholders
(suppliers)

Main stakeholders in raw materials 2023
Raw material No. 1 € 4,633,805
Raw material No. 2 € 4,517,648

Supply impact

38%

Raw material No. 1 = Raw material No. 2
= Other supplies

62.09 %

26

Engagement of local suppliers
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Chapter 2. The Business Model

Patents

For more than 20 years, SILA has invested in patent solutions to protect its technological innovations by relying on industrial applications that are
characterised by novelty, originality and the ability to solve technical problems. Intellectual property protection obtained as outlined above is a
significant business tool that enables the company to gain an economic and competitive advantage.

SILA’s portfolio of 54 granted patents and 14 pending patents, both national and international, is proof of the company'’s
high level of quality, specialisation, and technological innovation.

Some examples are shown below:

MICROENCAPSULATED SODIUM BUTYRATE FOR ZOOTECHNICAL AND HUMAN USE

A process for the production of an n-butyric acid component in microencapsulated form, intended for animal or human consumption

MICROENCAPSULATED CONJUGATED LINOLEIC ACID (CLA)

A conjugated linoleic acid product and the process for its production

MICROENCAPSULATED NIACIN (VITAMIN PP)

A gastroresistant granular product based on niacin or its derivatives, as well as the process for its production

MICROENCAPSULATED SODIUM BUTYRATE IN ORODISPERSIBLE FORM FOR HUMAN USE

Orodispersible compound contdining an ester or salt of n-butyric acid and the process for its production

27



Chapter 2. The Business Model

Brands

SILA has always recognised the importance and value of a distinctive corporate brand, whether word or figurative, to identify its products and
technologies and thereby stand out from the competition.

To date, the company has registered 51 trademarks, both nationally and internationally, grouped by product lines and industrial
microencapsulation technologies.

Some examples are shown below:

SILA e (LSO

ADVANCED NUTRITION i TECHNOLOGY

EVVIVA  CLASsIX

RERLIn
NUTRITION TO ENJOY

28
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Chapter 3. ESG Dimensions - Environmental

Environmental Responsibility

We are in an unprecedented emergency situation where we are exhausting our resources and filling landfills with waste. We are experiencing
exponential and interconnected crises, including climate change, population growth, geopolitical conflicts, social issues, shortages of raw materials, and
the erosion of biodiversity. We are therefore faced with a global emergency that requires an urgent holistic and joint approach. The conflict between
Russia and Ukraine further complicates and exacerbates this challenge, slowing down the transition to a decarbonised economy and diverting
resources. The great uncertainty of the current macroeconomic and geopolitical backdrop gives us the opportunity to strongly emphasise the primary
importance of sustainable development. Combined with an innovative business vision, these aspects are at the heart of a corporate strategy that
defines business activities and permeates the entire value chain by viewing sustainability as a guiding principle.

The 17 goals defined by the UN in its 2030 Agenda for Sustainable Development include combating climate change and poverty, promoting responsible
production and consumption patterns, ensuring clean and accessible energy, and encouraging the conscious use of natural resources. These goals are
based on integration and striking the right balance between three dimensions: Environmental, Economic, and Social. Achieving them is a challenge that
unites states, institutions, companies and private citizens alike. For years, SILA has been committed to environmental sustainability through company
policies such as self-production of energy, development of renewable sources, and recycling and reuse of materials.

“Ensuring environmental sustainability means keeping our natural ecosystem (n balance.
Fighting pollution, taking drastic measures regarding harmful emissions and waste
production, activating virtuous and innovation-driven economic circles as drivers to optimise,
recycle or reuse resources. These are all behaviours that contribute to one big goal.”



Chapter 3. ESG Dimensions - Environmental

Energy Management:
Consumption

SILA has installed roof-mounted photovoltaic systems on both SILA 1
and SILA 2 production sites, gearing investments towards renewable
energy sources to reduce energy costs, improve site profitability and
achieve its own sustainability goals.

The photovoltaic solution installed uses power optimisers to maximise
and monitor the performance of each panel in real time. They also reduce
energy losses caused by shading, dirt, droppings, and any drop in
production or breakage of a single panel. In a conventional system, these
issues would have a negative impact on the production of a large portion
of the facility. Maintenance can be performed promptly while remote
control — via an online monitoring platform — ensures uninterrupted
system operation and drastically reduces facility overheads.

31




Chapter 3. ESG Dimensions - Environmental

Electricity

+ 1 626 % compared to National Average of Energy

from Renewable Sources in 2023

SILA Energy MIX Renewable Coal Natural Petroleum Nuclear Other
sources gas products sources

2023 - SILA 53.00% 9.06% 31.83% 1.39% 1.42% 3.30%

2022 - SILA 42.34% 8.22% 41.03% 0.89% 4.45% 3.06%

L"\S;ig;’; 2093 36.84% 9.43% 46.92% 2.01% 0.00% 4.80%

ACUISTIG] 42.80% 5.03% 48.01% 0.89% 0.00% 3.27%

Average 2022

+ 10.66 %0

compared to use of renewable
sources (n 2022




Chapter 3. ESG Dimensions - Environmental

& NATURAL GAS: 84,302 sm3 NATURAL GAS: 71,639
-15.14 % sm3
Consumption

{' /\ PETROL: 2,636.84 L of gas in 2023 PETROL: 3,862.82 L

‘ DIESEL: 46,491.79 L DIESEL: 38,990.79 L

Although petrol consumption is expected to increase by about 1,200 litres in 2023, diesel consumption is expected to decrease
significantly by over 12,000 litres (-16.13%). This is a clear sign of an efficiency improvement policy that benefits not only
electricity, but also gas and diesel.

33



Chapter 3. ESG Dimensions - Environmental

Water is d precious resource that must be managed wisely. This is why SILA is committed to minimising water consumption.

Despite being close to the “Scolo Vernice”and the WWF Cave di Noale Oasis,
SILA sites do not negatively impact the surrounding environment.

Water is therefore not considered a high-impact resource in the industrial production cycle and does not have a significant
impact on business activity.




Chapter 3. ESG Dimensions - Environmental

Energy Management:
Energy Efficiency

FS( / Fondoperlo Sviluppo '
ela Coesione P s c

Call for Tenders under Regional Board Resolution (RBR) No. 90 of 27
January 2020 - 4.2.1

CALL FOR TENDERS: FSC 2014-2020. PSC special section under POR FESR
2014-2020 - RBR No. 90 of 27 January 2020 - 4.2.1 "Incentives for the
reduction of energy consumption and climate-altering gas emissions
of enterprises and production areas”.

REGIONE peLVENETO

ACTION: 4.2.1 - Incentives for the reduction of energy consumption and
greenhouse gas emissions of enterprises and production areas,
including the installation of renewable energy production plants for
self-consumption, prioritising high efficiency technologies.
Works completed:
- Replacement of compressor in the production process.
- Replacement of LED lighting system in both facilities.
- Installation of 2 electric economisers.
- Installation of 2 photovoltaic systems:

-170.94 kWp: SILA 1

- 308.00 kWp: SILA 2

35




Chapter 3. ESG Dimensions - Environmental

CO2 EMISSIONS
AVOIDED
75,656 kg

EQUIVALENT TREES

@ TOTAL ENERGY 566 PLANTED
193 MWh I I I
3 2,258

36
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Type of Waste Quantity Measurement unit

Semi-s. sludge .
Non-pulv.lent solid 6‘0 .
Pulverulent solid 13,100 kg

65490

~— 64490

Non-pulverulent solid

2022 m 2023









£ Our employees are a key resource, and our success would not be possible without them. It is important for
us to maintain relations with them based on loyalty and mutual trust.)
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